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Buy-in for a New Health Promotion Community Education Event
[bookmark: _GoBack]Health promotion community education events are important for the success of disease prevention programs. It ensures that the community gets learning experiences about various health issues and topics. By targeting a specific population, health promotion community education events provide awareness on the benefits and threats of various health problems or issues. Some of these education activities include workshops, classes, shops, seminars, and webinars among others. As a result of this, different ways are applied in generating and getting buy-in for a new health promotion community education event such as Covid-19 prevention. 
To generate and get buy-in, healthcare organizations must ensure the effective participation of the target population. The participation of the target population can be ensured by launching events that kick off the main event (Glanz, Rimer, & Viswanath, 2015). This will ensure that the target population in a community is brought together. It makes individuals get excited about the main event. For example, in covid-19 prevention, events that show the importance of washing hands can be organized, before the main event, in which individuals are vaccinated, is organized. Every member of the community can be involved in the hand-washing process. New potential partners can be met in this process (Glanz, Rimer, & Viswanath, 2015). For the case of Covid-19 prevention, social media can be used to ensure the participation of the target population. Apart from this, television, local newspapers, and radio stations can be used. For example, television can be used to inform the public about the need to be vaccinated against coronavirus. 
Developing and disseminating important materials is another way of generating and getting buy-in for a new health promotion community education event. It is through these materials that the target population and potential partners can be involved (Glanz, Rimer, & Viswanath, 2015). These materials must be understood by everyone who is affected, including pregnant women, adults, and teenagers among others. Materials can be printed and distributed at the event (Glanz, Rimer, & Viswanath, 2015). For example, fact sheets and posters can be printed and distributed in various parts of the community. They can also be given to healthcare providers, local partners, and schools. Further, healthcare organizations can take advantage of media centers that focus on healthcare, such as the CDC State and Community Health Center. 
In generating and getting buy-in for a new health promotion community education event, a community needs assessment must be completed. This will identify the resources capacity, needs, and priorities (Glanz, Rimer, & Viswanath, 2015). It is important that healthcare organizations responsible for these events plan learning activities, that are aimed at increasing the knowledge and skills of participants. The planning should involve the integration of different programs, the development of the right curricula and materials, and having a setting that is convenient to the participants. Various methods of presenting information must be available to increase engagement (Glanz, Rimer, & Viswanath, 2015). It will ensure increased participation of important stakeholders. With these measures, it can be easy to generate and get buy-in. 
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